


MOZART GABRIEL RELEASES

BIOGRAPHY

LISTEN NOW

PRESS RELEASE

Mozart Gabriel arose from the waters of Taos Pueblo & Red Rocks of the Navajo Tohjiilee. From a village of 

powerful traditional singers, the red willow tribe gave him his name Mozart at Birth. His travels brought him 

later to Nashville TN where he made a career in music videos for the local independent artists. It soon 

brought him to Barcelona to craft his sounds, with many musicians and many projects featuring Liam 

Cloud. Soon after The Vicious Strikes were formed to rock the underground scene!

Coming Soon
PRESS LINKS

Coming Soon
SHOW DATES

“Operate” (Single) 

“Leach” (Single)

“Hold Back” (Single) 

September 3rd, 2021

October 8th, 2021

November 12th, 2021

“Eager Within the Fire” (Album) November 26th, 2021

ARTIST RELEASE
SCHEDULE

Operate (Single) Leach (Single) Hold Back (Single) Eager Within 
the Fire

https://www.mozartgabriel.com/
https://www.facebook.com/MozartgabrielMusic
https://www.instagram.com/insty3000/
https://www.tiktok.com/@mozartgabrielofficial?lang=en
https://www.youtube.com/channel/UCjcwbDwslUsOs1JBdCC2PHg/featured
https://docs.google.com/document/d/1YLcKWjApqEnysJCxr-DglXJ8vXi7DsS6T4nsQOh9_is/edit#heading=h.z6o5ok7bt2
https://soundcloud.com/mozart-gabriel-619642779/operate-mastered/s-gnZLPokbP6v
https://soundcloud.com/mozart-gabriel-619642779/07-leach-feat-liam-cloud/s-h3ZlMVi1PSx
https://soundcloud.com/mozart-gabriel-619642779/hold-back-7221-mix-mastered/s-6bMEGuw1Lgi


RIYL: Machine gun Kelly, Snow Patrol, Radiohead

Age & Gender: Males/ Females 18-34

Primary Locations: Nashville, Taos, Barcelona 

Interest: Cooking, Films, Anime

Genre: Native American Rock n Punk

CURATED BY:

TARGET

Anticipated Impression - 833,300

Desired Conversion Rate    5% - 624

Target Actions Taken - 12,499

BASED ON ADVERTISING AGENDA PER MONTH:

REACH &
DEMOGRAPHIC

 ENGAGEMENT



BRAND PITCH DECK
Cross Promotional Partner:

Product Partner:

Artist Sponsor/Marketing Partner:

A cross promotional partnership is the suggested option for brands 
who have equal social reach and/or existing promotional budget. 
Under the cross partnership, the brand and artist agree to equally 
cross promote each other through shoutouts, takeovers, crossposting, 
etc. to executing the agreed upon promotional strategy.

When a brand becomes an artist sponsor, they will endorse the 
artist's full release campaign. They are included on all content & 
events and contribute financial assets towards the marketing 
agenda for the campaign.

In cases where a partner has a physical product that aligns with the 
artist's aesthetic, the product partner can have their product featured 
in a promotional giveaway (either physical or digital,) promoted during 
an event, and/or exchange product with the artist to execute the 
agreed upon promotional strategy.



P O W E R E D  B Y

A G D E N T E R TA I N M E N T. C O M

https://agdentertainment.com/about-zero-to-60

