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http://www.lauramustard.com/
https://www.instagram.com/lauramustard/
https://www.facebook.com/lauramustardmusic/
https://www.youtube.com/channel/UCTHQqQKZqoi-tu7faG3emag
https://soundcloud.com/lauramustard/the-type/s-0kpnO483VQR?in=lauramustard/sets/typewriter//s-V87wlCrYky1
https://soundcloud.com/lauramustard/typewriter/s-q6KjimT3Cr7?in=lauramustard/sets/typewriter//s-V87wlCrYky1
https://soundcloud.com/lauramustard/unfriended-1/s-a246K783CpQ?in=lauramustard/sets/typewriter//s-V87wlCrYky1
https://soundcloud.com/lauramustard/sets/typewriter/s-V87wlCrYky1?si=6edb807062074835b0e4a84fb253920f&utm_source=clipboard&utm_medium=text&utm_campaign=social_sharing
https://soundcloud.com/lauramustard/show-and-tell/s-S7PgRnM29wD?in=lauramustard/sets/typewriter//s-V87wlCrYky1
https://soundcloud.com/lauramustard/left-to-my-devices/s-s6XgaU4f6lH?in=lauramustard/sets/typewriter//s-V87wlCrYky1
https://www.youtube.com/watch?v=aFDhWtVzQLE&feature=youtu.be
https://www.youtube.com/watch?v=Onsw0upqcTU
https://www.youtube.com/watch?v=IogEecyogKo
https://open.spotify.com/artist/0yoEf2gicVybjO38cQJfmL?si=ai5ZLJ8hQballIlpOo_2Vg
https://www.tiktok.com/@lauramustardmusic
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- Gavin DeGraw, John Mayér and Mipso

. GENRE:

AGE'& GENDER

Women 25-34

|
PRIMARY LOCATION

(E & New England

INTEREST:

Meditation, Dogs, S__e\f—l_-ove,_
. Body Positivity, Hiking, Reading

REACH AND ENGAGEMENT - BASED ON ADVERTISING AGENDA PER MONTH:

ANTICIPATED IMPRESSION - 333,300 TARGET ACTIONS TAKEN - 12,499 DESIRED CONVERSION RATE 5% - 624
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BRAND PITCH DECK

CROSS-PROMOTIONAL PARTNER:

A cross promotional partnership is the suggested option for
brands who have equal social reach and/or existing promotional
budget. Under the cross partnership, the brand and artist agree
to equally cross promote each other through shoutouts,
takeovers, crossposting, etc. to executing the agreed upon
promotional strategy.

PRODUCT PARTNER:

In cases where a partner has a physical product that aligns with
the artist's aesthetic, the product partner can have their product
featured in a promotional giveaway (either physical or digital,)
promoted during an event, and/or exchange product with the
artist to execute the agreed upon promotional strategy.

ARTIST SPONSOR/
MARKETING PARTNER:

When a brand becomes an artist sponsor, they will endorse the
artist's full release campaign. They are included on all content &
events and contribute financial assets towards the marketing
agenda for the campaign.






https://agdentertainment.com/about-zero-to-60
https://agdentertainment.com/about-zero-to-60

